
Total #
Respondents N % N %

TOTAL 2,168 1,352 64.51 61.70 67.31 816 35.49 32.69 38.30
GENDER
Male 1,021 624 64.57 60.58 68.56 397 35.43 31.44 39.42
Female 1,147 728 64.42 60.53 68.32 419 35.58 31.68 39.47
RACE
White 1,403 793 59.42 55.95 62.88 610 40.58 37.12 44.05
African American 560 418 74.46 69.25 79.67 142 25.54 20.33 30.75
Other 154 98 71.04 59.69 82.39 56 28.96 17.61 40.31
HISPANIC
Yes 46 26 62.68 44.27 81.09 20 37.32 18.91 55.73
No 2,085 1,295 64.42 61.59 67.24 790 35.58 32.76 38.41
AGE
18-24 152 109 72.84 64.76 80.92 43 27.16 19.08 35.24
25-34 313 222 74.78 69.25 80.32 91 25.22 19.68 30.75
35-44 310 191 61.26 54.07 68.45 119 38.74 31.56 45.93
45-54 500 306 59.45 53.73 65.18 194 40.55 34.82 46.27
55-64 497 312 57.26 51.02 63.50 185 42.74 36.50 48.98
65+ 396 212 52.68 45.19 60.18 184 47.32 39.82 54.81
EDUCATION
Less Than H.S. 418 270 62.44 55.99 68.89 148 37.56 31.11 44.01
H.S. or G.E.D. 801 518 67.44 63.10 71.78 283 32.56 28.22 36.90
Some Post-H.S. 630 394 65.14 60.16 70.13 236 34.86 29.87 39.84
College Graduate 313 165 57.17 49.85 64.49 148 42.83 35.51 50.15
HOUSEHOLD INCOME
Less than $15,000 446 314 70.99 65.04 76.94 132 29.01 23.06 34.96
$15,000- $24,999 522 350 67.70 61.67 73.72 172 32.30 26.28 38.33
$25,000- $34,999 249 161 63.07 55.12 71.03 88 36.93 28.97 44.88
$35,000- $49,999 256 145 61.97 53.93 70.00 111 38.03 30.00 46.07
$50,000+ 424 229 58.29 52.27 64.30 195 41.71 35.70 47.73
REGION
Region I 260 167 68.52 60.54 76.49 93 31.48 23.51 39.46
Region II 351 215 61.20 54.62 67.79 136 38.80 32.21 45.38
Region III 320 203 67.61 61.31 73.91 117 32.39 26.09 38.69
Region IV 292 194 64.25 56.14 72.37 98 35.75 27.63 43.86
Region V 220 136 63.15 53.33 72.96 84 36.85 27.04 46.67
Region VI 245 152 64.75 56.89 72.61 93 35.25 27.39 43.11
Region VII 288 174 63.64 56.32 70.97 114 36.36 29.03 43.68
Region VIII 192 111 60.75 49.12 72.39 81 39.25 27.61 50.88

SC BRFSS 2012: Tried to Quit Smoking in the Past Year
Stopped smoking for at least one day in the past year in an attempt to quit smoking

Yes No
C.I.(95%) C.I.(95%)


